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Balearics
UK tour operators have warned 
customers heading for Spain’s 
Balearic Islands that “all inclusive” 
no longer means “unlimited 
drinks”. 
A new tourism law was 
passed by the Balearic region’s 
government in February. It’s 
aims included  preventing the 
construction of new hotels for 
four years; improving tourism 
sustainability; modernising pre-
existing hotels and resorts; and 
ending free bars, happy hours 
and drinks deals. 
In a statement to holidaymakers, 
Thomas Cook said “A decree 
has been issued by the Balearic 
Government on a restriction 
for all-inclusive meal options… 
There is a maximum of six 
alcoholic drinks per person per 
day that can be served and these 
drinks will be provided only 
during lunch and dinner.”
Travel association ABTA said it 
“strongly supports” the new 
rules. 

Czech Republic
On 17 May, the City of Prague 
revealed plans to update 
its existing ban on alcohol 
consumption. Currently, citizens 
are prohibited from drinking 
alcohol in around 800 public 
places in the capital. With the 
new decree, the number would 
increase to just over 1,000. 
The ban will not only apply 
to drinking alcohol but also 
to walking around the city 
with an open bottle or can. 
The municipality also seeks to 
introduce certain times during 
which the ban will apply. For 
example, the decree will prohibit 
people from consuming alcohol 
on Prague’s embankments from 
midnight to 9 am.

Ireland
The Irish government is to extend 
a temporary law to ensure that 
the sale and consumption of 
alcohol in outdoor seating areas 
of pubs and restaurants can 
continue during the summer 
months. The legislation was 
first introduced to assist the 
hospitality sector during Covid 
and was due to lapse on May 
31st. However, Minister for 
Justice Helen McEntee has 
confirmed that the legislation 
has been extended to November 
30th.

Alaska 
The Alaska House has passed a 
sweeping reform of the state’s 
alcohol laws. Senate Bill 9, 
approved 35-2 by the House, 
comprehensively changes the 
way Alaska regulates alcohol-
serving businesses and imposes 
penalties if things go wrong. SB 
9 must return to the Senate for 
a procedural vote, but Senate 
President Peter Micciche, who 
has pushed the bill for the past 
10 years, said he expects that 
will be just a formality before the 
bill goes to Gov. Mike Dunleavy, 
who is expected to approve it.

Denmark
An agreement for health reforms 
was presented by the Danish 
government on 20 May with 
the backing of a parliamentary 
majority. Earlier health proposals 
by the government, related 
to additional restrictions on 
tobacco and alcohol sales, do 
not form part of the agreement 
announced. However, Danish 
Health Minister Magnus 
Heunicke said that negotiations 
over those proposals will take 
place separately in the coming 
weeks.

http://alcoholresearchforum.org
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Alcohol and health outcomes: An umbrella review of meta-analyses base on 
prospective cohort studies   

Umbrella review is becoming increasingly 
important for overviewing evidence of published 
systematic reviews and meta-analyses on a 
specific topic. Researchers in China performed 
what is thought to be the first umbrella review 
of meta-analyses to summarise the evidence of 
associations between alcohol consumption and 
health outcomes and to assess its credibility. 
A systematic search and selection of eligible 
studies was conducted to identify meta-analyses 
of prospective cohort studies reporting the 
associations of alcohol consumption with health 
outcomes. The authors say that  because primary 
studies were all based on prospective observational 
study, recall bias is reduced to a certain extent. 
Alcohol consumption was categorised as low 
(defined as ethanol intake of >0 and ≤14.9 g/day), 
moderate (defined as intake of 15–29.9 g/day) 
and high (defined as intake of ≥30 g/day). Non-
drinkers were taken as the reference group and 
random-effect models were used to recalculate 
the pooled relative risks and 95% CIs of different 
alcohol consumption levels. 
Fifty-nine publications reporting 224 meta-
analyses of prospective cohort studies with 140 
unique health outcomes were included, in which 
there were 49 beneficial associations and 25 
harmful associations with nominally statistically 
significant summary results. The quality of 
evidence was rated high only for seven beneficial 
associations (renal cell carcinoma risk, dementia 

risk, colorectal cancer mortality, and all-cause 
mortality in patients with hypertension for low 
alcohol consumption; renal cell carcinoma risk, 
cardiovascular disease (CVD) risk in patients with 
hypertension and all-cause mortality in patients 
with hypertension for moderate consumption) 
and four harmful associations (cutaneous basal 
cell carcinoma risk for low alcohol consumption; 
cutaneous basal cell carcinoma risk and cutaneous 
squamous cell carcinoma risk for moderate alcohol 
consumption; haemorrhagic stroke risk for high 
alcohol consumption). 
In this umbrella review, only 11 health outcomes (5 
in low alcohol consumption, 5 in moderate alcohol 
consumption and 1 in high alcohol consumption) 
with statistically significant showed high quality of 
epidemiologic evidence. 
The researchers say that the limitations of the 
study are that, because only prospective meta-
analyses were included, the results may have 
missed other health outcomes not yet studied 
through prospective meta-analysis. In addition, 
the effect of different types of alcoholic beverages 
were not explored.
More robust and larger prospective studies are 
needed to verify these results, the authors say.
Source: Zhong, Lixian et al. “Alcohol and Health 
Outcomes: An Umbrella Review of Meta-Analyses Base 
on Prospective Cohort Studies.” Frontiers in public 
health vol. 10 859947. 4 May. 2022, doi.org/10.3389/
fpubh.2022.85994

http://doi.org/10.3389/fpubh.2022.859947
http://doi.org/10.3389/fpubh.2022.859947
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The effect of drinking frequency on stroke risk
Alcohol consumption has complex effects on 
myocardial infarction (MI) and ischemic stroke. 
A research team in South Korea investigated the 
difference in associations according to drinking 
patterns (drinking frequency vs. amount per 
occasion) and sex.
The population-based retrospective study 
included 11,595,191 subjects participating in 
national health examinations between 2009 and 
2010. MI and ischemic stroke risk were estimated 
according to weekly alcohol consumption, 
drinking frequency, and amount per occasion.
For MI, all weekly alcohol consumption amounts 
showed lower risk compared to non-drinkers: mild 
(adjusted hazard ratio [aHR], 0.78; 95% confidence 
intervals [CI], 0.77–0.79), moderate (aHR, 0.71; 95% 
CI, 0.70–0.73), and heavy (aHR, 0.74; 95% CI, 0.72–
0.76). Overall, drinking frequency and amount per 
occasion did not differ in myocardial infarction (MI) 
risk. For women, heavy drinking and ≥8 drinks per 
occasion showed increased MI risk. For ischemic 

stroke, a J-shaped association was observed for 
weekly alcohol consumption: mild (aHR, 0.91; 
95% CI, 0.90–0.92), moderate (aHR, 0.94; 95% CI, 
0.93–0.96), and heavy (aHR, 1.04; 95% CI, 1.02–
1.06). Among women, ischemic stroke risk began 
to increase with moderate drinking. Given similar 
weekly alcohol consumption levels, ischemic 
stroke risk increased with higher frequency of 
drinking, not with amount per occasion.
Drinking frequency may be a more important 
risk factor for ischemic stroke than amount per 
occasion, the researchers conclude. Among 
women, the protective effect of alcohol against MI 
was not evident in heavy amounts, and the risk of 
ischemic stroke began to increase at lower levels 
compared to men.
Source: In Young Cho, Jung Eun Yoo, Kyungdo Han, 
Dahye Kim, Su-Min Jeong, Sungeun Hwang, Heesun Lee, 
Keun Hye Jeon, Dong Wook Shin, Frequent drinking is 
more predictive of ischemic stroke than binge drinking, 
but not of myocardial infarction, Atherosclerosis, 
Volume 350, 2022, Pages 65-72, ISSN 0021-9150. doi.
org/10.1016/j.atherosclerosis.2022.04.027.

Mediterranean diet and other dietary patterns in association with biological 
aging in the Moli-sani Study cohort

Biological age (BA) is the hypothetical underlying 
age of an organism and has been proposed 
as a more powerful predictor of health than 
chronological age (CA). The difference between BA 
and CA (Δage) reflects the rate of biological aging, 
with lower values indicating slowed-down aging. 
Scientists sought to compare the relationship of 
four a priori-defined dietary patterns, including 
a traditional Mediterranean diet (MD) and three 
non-Mediterranean diets, with biological aging 
(Δage) among Italian adults. Distinctive nutritional 
traits of these diets as potential mediators of such 
associations were examined.
The analysis was based on a cohort of 4,510 subjects 
aged ≥35 years and older from the Moli-sani Study 
(enrolment, 2005-2010). Food intake was recorded 
by a 188-item semi-quantitative food-frequency 
questionnaire. A Mediterranean diet score (MDS) 
was used as exposure and compared with non-
Mediterranean dietary patterns, i.e., DASH (Dietary 
Approaches to Stop Hypertension), Palaeolithic 
and the Nordic diets. A Deep Neural Network based 
on 36 blood biomarkers was used to compute BA 
and the resulting Δage (BA-CA).

In a multivariable-adjusted model, 1 standard 
deviation increase in the MDS was inversely 
associated with Δage (β = -0.23; 95%CI -0.40, -0.07), 
and similar findings were observed with the DASH 
diet (β = -0.17; 95%CI -0.33, -0.01). High dietary 
polyphenol content explained 29.8% (p = 0.04) and 
65.8% (p = 0.02) of these associations, respectively, 
while other nutritional factors analysed (e.g., 
dietary fibre) were unlikely to be on the pathway. 
No significant associations were found with either 
the Palaeolithic or the Nordic diets.
Increasing adherence to either the traditional MD 
or the DASH diet (both of which include moderate 
alcohol consumption) was associated with 
delayed biological aging, possibly through their 
high polyphenol content, the researchers find.
Source: Esposito S, Gialluisi A, Costanzo S, Di Castelnuovo 
A, Ruggiero E, De Curtis A, Persichillo M, Cerletti C, 
Donati MB, de Gaetano G, Iacoviello L, Bonaccio 
M; Moli-sani Study Investigators. Mediterranean 
diet and other dietary patterns in association with 
biological aging in the Moli-sani Study cohort. Clin 
Nutr. 2022 May;41(5):1025-1033. doi.org/10.1016/j.
clnu.2022.02.023 

https://doi.org/10.1016/j.atherosclerosis.2022.04.027
https://doi.org/10.1016/j.atherosclerosis.2022.04.027
http://doi.org/10.1016/j.clnu.2022.02.023
http://doi.org/10.1016/j.clnu.2022.02.023
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Alcohol, drinking pattern, and 
chronic disease 

In the journal Nutrients, a review discusses 
the inconsistent recommendations on alcohol 
consumption and its association with chronic 
disease, highlighting the need for an evidence-
based consensus. 
The review authors state that a recommendations 
on alcohol consumption are controversial.  On 
one hand, many non-randomised studies defend 
that moderate consumption has a beneficial 
cardiovascular effect or a lower risk of all-
cause mortality. On the other hand, alcohol 
is associated with an increased risk of cancer, 
neurological diseases, or injuries, among others. 
For years, efforts have been made to answer the 
question regarding the safe amount of alcohol 
intake, but controversies remain. Observational 
studies advocate moderate alcohol consumption 
following a Mediterranean pattern (red wine with 
meals avoiding binge drinking) as the best option 
for current drinkers. However, agencies such as the 
IARC recommend abstention from alcohol as it is a 
potent carcinogen. 
In this context, more randomised trials with larger 
sample size and hard clinical endpoints are needed 
to clarify the available evidence and provide 
clinicians with support for their clinical practice, 
the authors conclude.
Source: Barbería-Latasa M, Gea A, Martínez-González 
MA. Alcohol, Drinking Pattern, and Chronic Disease. 
Nutrients. 2022 May 7;14(9):1954. doi.org/10.3390/
nu14091954.  

A ‘factory reset’ for the brain cures anxiety, drinking behaviour
According to the results of an animal study 
published in the journal Science Advances, gene 
editing may be a potential treatment for anxiety 
and alcohol use disorder in adults who were 
exposed to binge drinking in their adolescence.
The study is issued by researchers from the 
University of Illinois Chicago who have been 
studying the effects of early life binge drinking on 
health later in life.
In prior research, the UIC team found that binge 
drinking in adolescence alters brain chemistry 
at the enhancer region of the Arc gene. This 
epigenetic reprogramming of the Arc gene in the 
brain’s emotion and memory center contributes 

to a predisposition to anxiety and alcohol use 
disorder in adulthood.
In their study, the researchers show that this 
epigenetic reprogramming, which persists 
throughout life, actually can be reversed with 
gene editing.
Source: Targeted epigenomic editing ameliorates 
adult  anxiety and excessive drinking after adolescent  
alcohol exposure. John Peyton Bohnsack, Huaibo 
Zhang, Gabriela Wandling, Donghong He, Evan Kyzar 
and Amy Lasek, all of UIC. Science Advances ,8,18,2022

science.org/doi/10.1126/sciadv.abq5934

Alcohol consumption as a predictor 
of mortality and life expectancy in 

older Chinese males 
A study in China  estimated the impact of drinking 
on all-cause mortality, total life expectancy, and 
disability-free life expectancy for Chinese males 
aged 65 and above. 
Using a nationally representative sample from the 
Chinese Longitudinal Healthy Longevity Survey 
(CLHLS), the researchers compared mortality risks 
among lifelong abstainers, former drinkers, and 
current drinkers. They found that current male 
drinkers had lower risks of death than lifelong 
abstainers in general and the differences were 
statistically significant among those aged between 
68 and 87 years. 
After adjustment for socioeconomic factors, the 
researchers estimated that an average current male 
drinker at age 65 could expect to live 18.0 (95% 
CI: 17.4-18.6) years in total, compared with 16.3 
(95% CI: 15.6-17.0) years for lifelong abstainers. His 
disability-free life expectancy at age 65 was about 
16.1 (95% CI: 15.6-16.7) years, longer than the 14.2 
(95% CI: 13.6-14.9) years for lifelong abstainers.  
Source: Dandan Yu, Bei Lu, John Piggott, Alcohol 
consumption as a predictor of mortality and life 
expectancy: Evidence from older Chinese males, 
The Journal of the Economics of Ageing, Volume 
22, 2022,100368,ISSN 2212-828X, https://doi.
org/10.1016/j.jeoa.2022.100368.  

http://doi.org/10.3390/nu14091954
http://doi.org/10.3390/nu14091954
https://www.science.org/doi/10.1126/sciadv.abq5934
https://doi.org/10.1016/j.jeoa.2022.100368
https://doi.org/10.1016/j.jeoa.2022.100368
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Mediterranean dietary pattern and the risk of type 2 diabetes

Healthy lifestyle counteracts the risk effect of genetic factors on incident 
gout

Risk genes linked to the development of gout have 
been identified, and lifestyle factors are related 
to gout risk. It remains unclear whether healthy 
lifestyle factors can mitigate the genetic risk of 
gout. Researchers explored whether and to what 
extent a healthy lifestyle can mitigate the risk of 
gout related to genetic factors. 
Within the UK Biobank, 416,481 gout-free 
participants (aged 37-74) were identified at 
baseline. Polygenic risk for gout was assessed 
and categorised as low (lowest tertile), middle 
(tertile 2), and high (highest tertile). Healthy 
lifestyle factors included no/moderate alcohol 
consumption, no smoking, physical activity, and 
a healthy diet. Participants were categorised into 
three groups according to their number of healthy 
lifestyle factors: unfavourable (0 or 1), intermediate 
(any 2), and favourable (3 or 4). Data were analysed 
using Cox proportional hazard models. 
Over the follow-up (median: 12.1 years), 6,206 
participants developed gout. Compared to low 
genetic risk, the hazard ratios (HRs) and 95% 
confidence intervals (CIs) of gout was 1.44 (1.35-
1.54) for middle and 1.77 (1.66-1.89) for high 
genetic risk. The HRs (95% CIs) of gout were 0.63 
(0.59-0.67) for a favourable lifestyle and 0.79 (0.75-

0.85) for an intermediate lifestyle, compared to 
an unfavourable lifestyle. In joint effect analysis, 
compared to participants with low genetic 
predisposition and a favourable lifestyle, the HRs 
(95% CIs) of gout were 2.39 /3.12 in those with 
middle and high genetic predisposition plus 
unfavourable lifestyle profiles, and 1.53 /1.98 for 
those with middle and high genetic predisposition 
plus favourable lifestyle profiles, respectively. 
Moreover, compared to an unfavourable lifestyle, 
the HRs of gout related to a favourable lifestyle 
was 0.64 (95% CI, 0.56-0.73) for low genetic risk, 
0.65 (95% CI, 0.58-0.72) for middle genetic risk, 
and 0.62 (95% CI, 0.57-0.69) for high genetic 
risk. There was a significant additive interaction 
between unfavourable lifestyle and high genetic 
risk on gout. 
Healthy lifestyle was associated with a lower risk of 
gout and may attenuate the risk of gout related to 
genetic factors by almost a third, the researchers 
conclude. 
Source: Zhang, Y., Yang, R., Dove, A. et al. Healthy 
lifestyle counteracts the risk effect of genetic factors on 
incident gout: a large population-based longitudinal 
study. BMC Med 20, 138 (2022). doi.org/10.1186/
s12916-022-02341-0

Previous meta-analyses assessed the association 
of adherence to the Mediterranean dietary 
pattern (MedDiet) with the risk of type 2 diabetes 
(T2D). Since then, new large-scale cohort studies 
have been published. In addition, dose-response 
relation was not previously investigated and the 
certainty of evidence was not assessed. A study 
published in the European Journal of Nutrition 
explored the dose-response relationship between 
adherence to the MedDiet and the risk of T2D.
The researchers searched for prospective cohort 
studies of the relationship between adherence 
to the MedDiet and the risk of T2D in the general 
population. Fourteen prospective cohort studies 
(410,303 participants and 41,466 cases) were 
included. There was an inverse association for the 
highest versus lowest category of adherence to 
the MedDiet (RR: 0.79, 95%CI 0.72-0.88) and for 

a 2-point increment in the MedDiet adherence 
score (RR: 0.86, 95%CI 0.82-0.91). The RR remained 
significant after controlling for important 
confounders and in almost all subgroups, 
especially subgroups defined by geographical 
region. The researchers observed an inverse linear 
association between MedDiet adherence score 
and T2D incidence.
In this study, adherence to the MedDiet was 
inversely related to T2D risk in a dose-response 
manner. Adherence to a Mediterranean-style diet 
may be a good advice for the primary prevention 
of T2D.
Source: Zeraattalab-Motlagh S, Jayedi A, Shab-Bidar 
S. Mediterranean dietary pattern and the risk of type 
2 diabetes: a systematic review and dose-response 
meta-analysis of prospective cohort studies. Eur J Nutr. 
2022 Jun;61(4):1735-1748. doi.org/10.1007/s00394-
021-02761-3. 

https://doi.org/10.1186/s12916-022-02341-0
https://doi.org/10.1186/s12916-022-02341-0
http://doi.org/10.1007/s00394-021-02761-3
http://doi.org/10.1007/s00394-021-02761-3
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Longitudinal associations between alcohol intake and arterial stiffness, 
pressure wave reflection, and inflammation

Age-based differences in quantity and frequency of consumption when 
screening for harmful alcohol use 

Survey questions on usual quantity and frequency 
of alcohol consumption are regularly used in 
screening tools to identify drinkers requiring 
intervention. A study measured age-based 
differences in quantity and frequency of alcohol 
consumption on the Alcohol Use Disorders 
Identification Test (AUDIT) and how this relates to 
the prediction of harmful or dependent drinking.
Data were taken from 17,399 respondents who 
reported any alcohol consumption in the last 
year and were aged 18 and over from the 2016 
National Drug Strategy Household Survey, a 
broadly representative cross-sectional survey on 
substance use. Respondents were asked about 
their frequency of consumption, usual quantity 
per occasion and the other items of the AUDIT.
In older drinkers, quantity per occasion was a 
stronger predictor of dependence than frequency 
per occasion. In younger drinkers the reverse was 
true, with frequency a stronger predictor than 
quantity. Frequency of consumption was not a 

significant predictor of dependence in respondents 
aged 73 years and over. Similar patterns were found 
when predicting harmful drinking. Despite this, as 
frequency of consumption increased steadily with 
age, the question on frequency was responsible 
for at least 65% of AUDIT scores in drinkers aged 
53 years and over.
In younger drinkers, frequent drinking is more 
strongly linked to dependence and harmful 
drinking subscale scores on the Alcohol Use 
Disorders Identification Test (AUDIT) than quantity 
per occasion, yet quantity per occasion has a 
stronger influence on the overall AUDIT score 
in this group. In older drinkers, frequency of 
consumption is not always a significant predictor 
of the AUDIT dependence subscale and is a weak 
predictor of the harmful drinking subscale.
Source: Callinan, S, Livingston, M, Dietze, P, Gmel, 
G, Room, R. Age-based differences in quantity and 
frequency of consumption when screening for 
harmful alcohol use. Addiction. 2022. doi.org/10.1111/
add.15904 

A prospective observational study, which utilised 
repeated annual measurements performed over 
a 9-year period, applied mixed model analyses to 
examine age-related differences in longitudinal 
associations between alcohol intake and 
arterial stiffness, pressure wave reflection, and 
inflammation.
In 4,016 middle-aged healthy Japanese male 
employees, alcohol intake, brachial-ankle pulse 
wave velocity (baPWV), radial augmentation index 
(rAI), and serum C-reactive protein (CRP) levels 
were measured annually during a 9-year study 
period.
The estimated marginal mean baPWV (non-
drinkers=1306 cm/s, mild-moderate drinkers=1311 
cm/s, and heavy drinkers=1337 cm/s) and that 
of rAI showed significant stepped increases in an 
alcohol dose-dependent manner in the entire 
cohort, but an increase in rAI was not observed 
in subjects aged ≥ 50 years. The estimated slope 

of the annual increase in baPWV, but not rAI, was 
higher for heavy drinkers than for non-drinkers, 
especially for subjects aged <50 years.
The study authors conclude that in middle-aged 
male Japanese employees, alcohol intake may 
attenuate inflammatory activity. While excess 
alcohol intake may exacerbate the progression of 
arterial stiffening in a dose-dependent manner 
without mediating inflammation, especially in 
subjects under 50 years of age, it may promote 
pressure wave reflection abnormalities with aging 
at earlier ages without further exacerbation at 
older ages.
Source: Shiina K, Takahashi T, Nakano H, Fujii M, Iwasaki 
Y, Matsumoto C, Yamashina A, Chikamori T, Tomiyama 
H. Longitudinal Associations between Alcohol Intake 
and Arterial Stiffness, Pressure Wave Reflection, and 
Inflammation. J Atheroscler Thromb. 2022 Apr 28. Doi.
org/10.5551/jat.63544 

https://doi.org/10.1111/add.15904
https://doi.org/10.1111/add.15904
http://Doi.org/10.5551/jat.63544
http://Doi.org/10.5551/jat.63544
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IARD Review on Cancer

Mediterranean diet and diabetes risk in a cohort study of individuals with 
prediabetes

Association between adherence to the Mediterranean Diet and risk of type 2 
diabetes 

Despite earlier meta-analyses on the association 
between adherences to Mediterranean diet (MD) 
and risk of diabetes, there is no comprehensive and 
updated study assessing this issue. Furthermore, 
no earlier study has examined the nonlinear dose-
response relationship between consumption of 
Mediterranean diet and risk of diabetes. 
A systematic review and meta-analysis was 
conducted to investigate the linear and non-
linear dose-response relationship between 
Mediterranean diet and incidence of diabetes. 
Searches for prospective studies were conducted 
in ISI Web of Science, PubMed, and Scopus until 
January 2022. The reported hazard ratios or odds 
ratios in the primary studies were regarded as risk 
ratios (RRs). 
Based  on 16 prospective studies, the researchers 
found that the greatest adherence to the 

Mediterranean diet was significantly associated 
with a reduced risk of diabetes (Pooled RR: 0.83; 
95% CI: 0.77-0.90; I2 =79%). Based on linear 
dose-response analysis, each 1-score rise in the 
Mediterranean diet score was associated with 
a 3% decreased risk of diabetes (HR = 0.97; 95% 
CI: 0.96-0.98). A nonlinear relationship was also 
observed between Mediterranean diet score and 
risk of type 2 diabetes. Even modest adherence to 
the Mediterranean diet was linked to a decreased 
incidence of type 2 diabetes.
Source: Sarsangi P, Salehi-Abargouei A, Ebrahimpour-
Koujan S, Esmaillzadeh A. Association between 
Adherence to the Mediterranean Diet and Risk of Type 
2 Diabetes: An Updated Systematic Review and Dose-
Response Meta-Analysis of Prospective Cohort Studies. 
Adv Nutr. 2022 Apr 26:nmac046. doi.org/10.1093/
advances/nmac046.  

Randomised controlled trials have demonstrated 
the efficacy of several dietary patterns plus 
physical activity to reduce diabetes onset in people 
with prediabetes. However, there is no evidence 
on the effect from the Mediterranean diet on 
the progression from prediabetes to diabetes. 
A research team evaluated the effect from high 
adherence to Mediterranean diet on the risk of 
diabetes in individuals with prediabetes.
Prospective cohort study was based in a Spanish 
Primary Care setting. 1,184 participants with 
prediabetes were followed up for a mean of 
4.2 years. A total of 210 participants developed 
diabetes type 2 during the follow up. Hazard ratios 
of diabetes onset were estimated associated to high 
versus low/medium adherence to Mediterranean 
diet.  Different propensity score methods were 
used to control for potential confounders.

Incidence rate of diabetes in participants with high 
versus low/medium adherence to Mediterranean 
diet was 2.9 versus 4.8 per 100 persons-years. For 
high adherence to the Mediterranean diet, the 
hazard ratio in the adjusted model using propensity 
score matching was 0.56 (95% confidence interval, 
0.37-0.84).
These analyses suggest that high adherence to 
Mediterranean diet reduces diabetes risk in people 
with prediabetes.
Source: Cea-Soriano L, Pulido J, Franch-Nadal J, Santos 
JM, Mata-Cases M, Díez-Espino J, Ruiz-García A, 
Regidor E; PREDAPS Study Group. Mediterranean diet 
and diabetes risk in a cohort study of individuals with 
prediabetes: propensity score analyses. Diabet Med. 
2022 Jun;39(6):e14768. doi.org/10.1111/dme.14768. 

Adding to previous chapters as part of their 
Health Review on Drinking and Cancer, the IARD  
added a chapter on Drinking and Breast Cancer, 
The chapter includes studies that examine the 

association between alcohol consumption and 
risk of being diagnosed with breast cancer.
iard.org/getattachment/0e8608c4-3eea-4cc8-
bafc - f92db24889f0/ IARD -Health-R eview-
Drinking-and-Cancer-Review-Breast-Cancer.
pdf?lang=en-US

http://doi.org/10.1093/advances/nmac046
http://doi.org/10.1093/advances/nmac046
https://iard.org/getattachment/0e8608c4-3eea-4cc8-bafc-f92db24889f0/IARD-Health-Review-Drinking-and-Cancer-Review-Breast-Cancer.pdf?lang=en-US
https://iard.org/getattachment/0e8608c4-3eea-4cc8-bafc-f92db24889f0/IARD-Health-Review-Drinking-and-Cancer-Review-Breast-Cancer.pdf?lang=en-US
https://iard.org/getattachment/0e8608c4-3eea-4cc8-bafc-f92db24889f0/IARD-Health-Review-Drinking-and-Cancer-Review-Breast-Cancer.pdf?lang=en-US
https://iard.org/getattachment/0e8608c4-3eea-4cc8-bafc-f92db24889f0/IARD-Health-Review-Drinking-and-Cancer-Review-Breast-Cancer.pdf?lang=en-US
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Magazines as contradictory spaces for alcohol messaging 
The authors of a study published in the journal 
Drugs: Education, Prevention and Policy, state 
that women’s magazines provide a space in which 
gendered norms around alcohol-related practice 
are (re)-produced. They act as important points of 
reference for women to draw upon in their own 
understandings of alcohol use within their identity 
making. Studying the alcohol-related messages 
women’s magazines disseminate is therefore an 
important line of inquiry.
The researchers conducted an analysis of textual 
and visual alcohol depictions, including alcohol 
advertising, in 70 editions of 20 printed magazines 
targeted at and read by women, published 
between August 2020 and January 2021.
The researchers state that women’s magazines 
have the potential to disseminate public health 
messages about the physical and mental 
health impacts of alcohol use, alcohol’s role in 
gender inequalities and the risk of harm from 
alcohol use by men. However, they do so in 
ways that reproduce harmful gender norms and 
expectations, and overlook the structural causes 
of alcohol-related harms. Associations between 

alcohol use and violence against women were 
simplified, in ways that ignored the root causes, 
produced victim-blaming narratives and deflected 
responsibility from the perpetrator to the effects of 
alcohol. Narratives around drinking and sobriety 
were underpinned by concerns over appearance, 
which reinforced social expectations of the ideal 
feminine body. Health narratives were in conflict 
with the presence of pro-alcohol messages such as 
consumption suggestions and alcohol advertising, 
which promoted alcohol use as a normalised 
aspect of women’s day to day lives.
The researchers conclude that women receive a 
number of mixed and contradictory messages on 
alcohol use through their magazine readership, 
which places limits on magazines as educational 
sources of public health messaging.
Source: A. M. Atkinson, B. R. Meadows, K. M. Ross-
Houle, C. Smith & H. R. Sumnall (2022) Magazines 
as contradictory spaces for alcohol messaging: a 
mixed method content and thematic analysis of UK 
women’s magazine representations of alcohol and its 
consumption, Drugs: Education, Prevention and Policy, 
doi.org/10.1080/09687637.2022.2051436 

Preventing sales of alcohol to intoxicated patrons in nightlife settings in the 
United Kingdom 

Alcohol service to intoxicated patrons is common 
across nightlife settings and preventing such 
sales is a key priority globally. In England and 
Wales, three multi-component programmes have 
been implemented including: (1) community 
mobilisation, responsible beverage server 
(RBS) training and routine law enforcement; 
(2) community mobilisation and enhanced law 
enforcement; and, (3) community mobilisation, 
RBS training and enhanced law enforcement. 
A study estimated the association between 
sales of alcohol to pseudo-intoxicated patrons 
and implementation of three multi-component 
interventions in four nightlife settings.
Over 200 alcohol test purchases by pseudo-
intoxicated actors were implemented at both pre  
and post-intervention. Pre-intervention, 20.9% 
of sales were refused. Post-intervention, 42.1%, 
68.8% and 74.0% of sales were refused in areas 
with intervention 1, 2, and 3 respectively. The odds 

of service refusal were higher for all interventions, 
with the highest odds when the intervention 
included enhanced law enforcement (adjusted 
odds ratios, interventions 1, 2, 3: 2.6, 7.1, 14.4). 
Service refusal was higher if the test purchase 
was implemented on a Saturday/Sunday night; 
and lower if implemented in a nightclub or if age 
verification was requested at the bar.
Community-based multi-component 
interventions were associated with significant 
increases in service refusal to pseudo-intoxicated 
actors in nightlife settings in England and Wales. 
Effects were stronger for interventions including 
enhanced law enforcement, and particularly if all 
intervention components were implemented.
Source: Quigg Z, Butler N, Hughes K, Bellis MA. Effects 
of multi-component programmes in preventing sales 
of alcohol to intoxicated patrons in nightlife settings 
in the United Kingdom. Addict Behav Rep. 2022 Mar 
21;15:100422. doi.org/10.1016/j.abrep.2022.100422. 

http://doi.org/10.1080/09687637.2022.2051436
http://Doi.org/10.1016/j.abrep.2022.100422
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Disparities in alcohol use and heavy episodic drinking among bisexual 
people

Authors of a study published in the journal Drug 
and Alcohol Dependence state that alcohol 
consumption is more prevalent among sexual 
minorities than among heterosexuals; however, 
differences between minority sexual orientation 
groups are understudied. A systematic review 
and meta-analysis aimed to summarise existing 
evidence on the prevalence of alcohol use among 
bisexual people compared to their lesbian/gay 
and heterosexual counterparts. 
A systematic review of literature from 1995 to May 
2020 was performed. Of 105 studies eligible for 
data extraction, the overall prevalence of alcohol 
use was higher among bisexuals compared 
to lesbian/gay and heterosexual people. For 
example, the prevalence of past-month HED was 
30.0% (28.2, 31.8) among bisexual people versus 
25.5% (23.8, 27.2) among lesbian/gay and 21.3% 

(19.6, 23.0) among heterosexual individuals. 
Estimates showed that bisexual people were more 
likely to report alcohol use and HED compared to 
their counterparts. Gender was a significant effect 
modifier in meta-regression analysis, with greater 
disparities among women than among men. 
The study authors comment that these results 
highlight the need for additional research to 
understand factors underlying bisexual people’s 
greater risk, and particularly bisexual women, as 
well as alcohol use interventions that are targeted 
towards the specific needs of bisexual people. 
Source: Disparities in alcohol use and heavy episodic 
drinking among bisexual people: A systematic review, 
meta-analysis, and meta-regression. Mostafa Shokoohi, 
David J Kinitz , Dixon Pinto, Zafiro Andrade-Romo, 
Zhiheng Zeng, Alex Abramovich, Travis Salway , Lori E 
Ross. Drug and Alcohol Dependence, Volume 235, 2022, 
109433, doi.org/10.1016/j.drugalcdep.2022.109433 

Trends in alcohol, cigarette, e-cigarette, and nonprescribed pain reliever use 
among young adults after legalization of nonmedical cannabis

Cannabis legalisation is linked to a reduction in 
alcohol and cigarette consumption, as well as pain 
medication misuse among young adults, a new 
study has suggested.
The research, published in the Journal of 
Adolescent Health, assessed trends in alcohol, 
nicotine, and nonprescribed pain reliever use 
and changes in associations of cannabis use with 
these other substances among young adults in 
Washington State after nonmedical cannabis 
legalization.
Data from six annual waves of survey data from 
a state-wide sample from 2014 through 2019 
including  12,694 young adult participants.
Prevalence of past-month alcohol use, heavy 
episodic drinking (HED), and cigarette use and 
prevalence of past-year pain reliever misuse 
decreased, while the prevalence of past-month 
e-cigarette use increased since 2016 (the first 
year assessed). Across years and age groups, the 
prevalence of substance use other than cannabis 
was higher among occasional and frequent 

cannabis users compared to cannabis nonusers. 
However, associations between both occasional 
(1–19 days in the prior month) and frequent 
(20+ days) cannabis use and pain reliever misuse 
and between frequent cannabis use and HED 
weakened over time among individuals ages 21–
25.
The study authors say that contrary to concerns 
about spill over effects, implementation of legalized 
nonmedical cannabis coincided with decreases in 
alcohol and cigarette use and pain reliever misuse. 
They comment that the weakening association 
of cannabis use with the use of other substances 
among individuals ages 21–25 requires further 
research but may suggest increased importance 
of cannabis-specific prevention and treatment 
efforts.
Source: Trends in Alcohol, Cigarette, E-Cigarette, and 
Nonprescribed Pain Reliever Use Among Young Adults 
in Washington State After Legalization of Nonmedical 
Cannabis. Charles B. Fleming, Jason J. Ramirez, Isaac C. 
Rewritten A. Hultgren, Oren G. Hanson, Mary E. Larimer, 
Julia A. Dilley, Jason R. Kilmer, Katarina Guttmannova. 
Journal of Adolescent Health, Available online 9 May 
2022. doi.org/10.1016/j.jadohealth.2022.03.006

http://doi.org/10.1016/j.drugalcdep.2022.109433
https://doi.org/10.1016/j.jadohealth.2022.03.006
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Pre-drinking behaviour of people in the night-time economy in New Zealand 

Pre-drinking behaviour has grown in prevalence 
and generates harm for pre-drinkers and others. A 
study published in the Drug and Alcohol Review 
investigated where and when pre-drinkers obtain 
their alcohol; what difference there is in the level 
of intoxication of pre-drinkers versus non-pre-
drinkers and how this difference might vary over 
the course of a night; and whether the level of 
intoxication of pre-drinkers is related to where and 
when they obtain their alcohol. 
Data came from a street-intercept survey of 469 
respondents conducted in Hamilton, New Zealand 
in 2019. 
The majority of pre-drinkers purchased their 
alcohol for pre-drinking on the day of consumption 
and mostly before 6 pm. The average level of 
intoxication increased over the course of the night, 
and was unambiguously higher for pre-drinkers 
than non-pre-drinkers. The level of intoxication 

did not differ based on the source or timing of pre-
drinking purchases. The main motivation for pre-
drinking was price, especially among women. 
The researchers conclude that pre-drinking is 
a contributor to intoxication in the night-time 
economy, but most drinkers purchase their alcohol 
for pre-drinking before 7 pm. Further research is 
required to understand whether trading hours 
restrictions for off-premises alcohol suppliers will 
affect the most harmful drinking patterns. Price 
interventions to reduce the price differential 
between on-licenced and off-licence alcohol 
outlets offer the greatest potential to reduce pre-
drinking and associated harm, they comment. 
Source: Cameron MP, Miller PG, Roskruge M. Pre-
drinking behaviour of people in the night-time 
economy: Evidence from a street-intercept survey in 
New Zealand. Drug Alcohol Rev. 2022 May;41(4):787-
794. doi.org/10.1111/dar.13447. 

Declining drinking among adolescents: Are we seeing a denormalisation of 
drinking and a normalisation of non-drinking? 

In the early 2000s, alcohol use among young 
people began to decline in many western 
countries, especially among adolescents (ages 
between 12-17 years old). These declines have 
continued steadily over the past two decades, 
against the backdrop of much smaller declines 
among the general population. 
The authors of a paper published in the journal 
Addiction suggest that hypotheses examining 
individual factors fail adequately to provide 
the necessary ‘big picture’ thinking needed to 
understand declines in adolescent drinking. 
In their study, the normalisation thesis is used 
to argue that there is strong international 
evidence for both processes of denormalisation 

of drinking and normalisation of non-drinking 
occurring for adolescents in many western 
countries. This has implications for enabling policy 
environments more amenable to regulation and 
increasing the acceptability of non-drinking in 
social contexts. Normalisation theory (and its 
various interpretations) provides a useful multi-
dimensional tool for understanding declines in 
adolescent drinking, they argue. 
Source: Caluzzi G, Livingston M, Holmes J, MacLean S, 
Lubman D, Dietze P, Vashishtha R, Herring R, Pennay A. 
Declining drinking among adolescents: Are we seeing 
a denormalisation of drinking and a normalisation of 
non-drinking? Addiction. 2022 May;117(5):1204-1212. 
Doi.org/10.1111/add.15611.

Health Secretary announces 10-year plan for dementia  in the UK
In the UK, Sajid Javid, Secretary of State for Health 
and Social Care, announced a new 10-year plan to 
tackle dementia and boost funding into research 
to better understand neurodegenerative diseases. 
The 10-year plan will be published later this year.
Speaking at Alzheimer’s Society Conference 2022, 
the Javid confirmed the 10-year plan will focus on 
how new medicines and emerging science and 

technology can be harnessed to improve outcomes 
for dementia patients across the country.
Up to 40% of dementia is considered potentially 
preventable. What is good for the heart is also 
good for the brain, which is why the strategy will 
also include actions to tackle high blood pressure, 
physical inactivity, excess alcohol and obesity, and 
to promote healthy eating.

http://doi.org/10.1111/dar.13447
http://Doi.org/10.1111/add.15611
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Declines in alcohol consumption in 
Australia: some challenges to the 

theory of collectivity
There is significant debate about whether or 
not changes in per-capita alcohol consumption 
occur collectively across the entire distribution 
of drinking. A study used data from a decade 
of declining drinking in Australia to test the 
collectivity of drinking trends.
From a general population sample of 85,891 
individuals aged 14 years and over, the researchers 
assessed trends in drinking for 20 quantile groups  
from repeated cross-sectional surveys (2010, 
2013, 2016, 2019). Past-year volume of alcohol 
consumption was measured survey questions.
Throughout the whole population, alcohol 
consumption had declined in all percentile groups, 
with the largest proportional declines evident for 
light and moderate drinkers [e.g., drinkers in the 
25th percentile declined by 32.7%; 95% confidence 
interval (CI) = -41.6, -22.3% per wave]. Broadly 
collective declines were also found for younger 
men and women with significant declines in every 
percentile group, but older groups showed some 
evidence of polarization. For example, women 
aged 45-64 years significantly increased their 
consumption (2.9% per wave, 95% CI = 0.3-5.5%), 
while consumption for those in the 25th percentile 
fell significantly (-16.7%, 95% CI = -27.6, -4.2%).
The declines in Australian drinking since 2010 
have included important deviations from the 
collectivity predicted by Skog’s influential theory 
of collectivity of drinking, with markedly different 
patterns evident among different demographic 
groups.
Source: Mojica-Perez Y, Callinan S, Livingston M. 
Declines in alcohol consumption in Australia: some 
challenges to the theory of collectivity. Addiction. 2022 
May;117(5):1295-1303. doi.org/10.1111/add.15757. 

Portman Group introduces new 
training programme specifically for 

small producers and start-ups
The Portman Group has launched a free training 
programme available online for  start-ups and 
small producers with a turnover of  £2.5m or less, 
specifically aimed at helping the craft community 
to better understand and implement the Code of 
Practice on Naming, Packaging and Promotion of 
alcoholic drinks. Additionally, the Portman Group’s 
suite of Continuing Professional Development 
(CPD) accredited courses has been revised with 
three options for anyone with an interest in the 
alcohol industry.
The updated training will provide the latest 
information on the Portman Group Codes of 
Practice, alcohol marketing regulation, and will 
train participants to approach marketing in a 
creative and socially responsible way.
A free introductory training session provides an 
overview of the Portman Group, its remit, the Code 
rules, the complaints process, and Panel decisions. 
It is provided in a simple downloadable video 
accessed on request to the Portman Group. The 
three CPD-accredited training courses are priced 
from £50 per person for refresher training up to 
£150 per person for bespoke training.
In response to the relaunch, Matt Lambert, CEO 
of the Portman Group, said: “We are delighted 
to have created a new training programme that 
is accessible and affordable that supports small 
producers along with an enhanced range of good 
value CPD courses. With over 25 years of experience 
in regulating the marketing for alcoholic drinks in 
the UK, we are confident that our training options 
will help producers to promote their products 
creatively and responsibly.”
portmangroup.org.uk.

IAS annual report 
The annual report for the Institute of Alcohol Studies 
was published in May. The report  documents the 
achievements of the Institute over the past year, 
including the publication of 6 pieces of research 
as well as meetings with 25 parliamentarians, and 
responses to 14 consultations.

IAS’s work covers a number of areas including 
Pricing of Alcohol, Marketing, Crime, Social and 
Environmental Impacts
ias.org.uk/wp-content/uploads/2022/05/IAS-
Annual-Report-2021-22.pdf

http://doi.org/10.1111/add.15757
http://portmangroup.org.uk
https://www.ias.org.uk/wp-content/uploads/2022/05/IAS-Annual-Report-2021-22.pdf
https://www.ias.org.uk/wp-content/uploads/2022/05/IAS-Annual-Report-2021-22.pdf
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Simultaneous alcohol/ cannabis use and driving under the influence 
in the US

Portman Group updates labelling guidance

Alcohol and cannabis are commonly involved 
in motor vehicle crashes and fatalities. A study 
examined whether simultaneous use of alcohol/
cannabis is associated with higher odds of 
reporting driving under the influence of alcohol 
and cannabis in the US.
Drivers aged ≥16 years with any past-year alcohol 
and cannabis use in the 2016-2019 National Survey 
on Drug Use and Health (N=34,514) reported any 
past-year driving under the influence (of alcohol-
only, cannabis-only, both alcohol/cannabis) or not 
driving under the influence. Associations between 
simultaneous alcohol/cannabis use and each of 
the driving under the influence outcomes were 
computed adjusting for sociodemographic and 
daily alcohol/cannabis use.  
42% of drivers with past-year alcohol and cannabis 
use reported driving under the influence (8% 
alcohol-only, 20% cannabis-only, 14% alcohol/
cannabis). Simultaneous alcohol/cannabis use was 
associated with 2.88-times higher adjusted odds of 

driving under the influence of cannabis-only (95% 
CI=2.59, 3.19) and 3.51-times higher adjusted odds 
of driving under the influence of both alcohol/
cannabis (95% CI=3.05, 4.05), compared to not 
driving under the influence. Associations with 
driving under the influence of alcohol-only were 
unexpectedly in the opposite direction (adjusted 
conditional odds ratio=0.59, 95% CI=0.45, 0.79).
Overall, 2 in 5 drivers who used alcohol and 
cannabis reported driving under the influence 
of alcohol and/or cannabis. People reporting 
simultaneous alcohol/cannabis use were more 
likely to report cannabis-related driving under 
the influence. Prevention strategies should target 
individuals reporting simultaneous alcohol/
cannabis use to reduce the occurrence of driving 
under the influence, the authors say.
Source: Gonçalves PD, Gutkind S, Segura LE, Castaldelli-
Maia JM, Martins SS, Mauro PM. Simultaneous Alcohol/
Cannabis Use and Driving Under the Influence in the 
U.S. Am J Prev Med. 2022 May;62(5):661-669. Doi.
org/10.1016/j.amepre.2021.11.009.  

The Portman Group has updated its Alcohol 
Labelling Guidelines for alcohol producers
The Guidance sets the minimum recommended 
best practice elements for product labelling, 
which includes the provision of unit information, a 
pregnancy message or symbol, and a direction to 
Drinkaware. The latest update also now includes 
the recommendation to include the Chief Medical 
Officers’ Low Risk Drinking Guidelines 2016, to 
fulfil the commitment made by Portman Group 
members in 2019 to include the CMO guidance on 
their labelling.
The previous edition of labelling guidance was 
published in 2017 in collaboration with the British 
Beer and Pub Association, National Association of 
Cider Makers, Scotch Whisky Association, and the 
Wine and Spirit Trade Association. The updated 
guidance is now also formally supported by the 
Society of Independent Brewers, ensuring that 
there is a more explicit consideration of the role 
of smaller producers in sharing public health 
information.

The guidance builds on over a decade of success in 
improving access to information, resulting in more 
than 99% of products containing a pregnancy 
warning message or logo, 94% demonstrating 
unit content, 93% displaying a Drinkaware or 
responsibility message, and 79% carrying the 
latest UK Chief Medical Officer low risk drinking 
guidelines.  Producers looking to implement the 
guidance are encouraged to use the Portman 
Group’s free Advisory Service, which offers 
confidential support to producers in developing 
their marketing.
Matt Lambert, CEO of the Portman Group 
commented: “The Portman Group continues to set 
industry standards effectively, responsively, and at 
no cost to the public purse. We are proud of the 
huge progress made by the industry which already 
widely commits to responsible alcohol labelling. 
This updated guidance will further enhance 
adherence, and we hope will help small producers 
continue to market their products responsibly.”
1kp8gk3a0fdl3qf9kb2wo9ei-wpengine.netdna-ssl.
com/wp-content/uploads/2022/05/Alcohol-Labelling-
Guidelines-1.pdf

http://Doi.org/10.1016/j.amepre.2021.11.009
http://Doi.org/10.1016/j.amepre.2021.11.009
https://1kp8gk3a0fdl3qf9kb2wo9ei-wpengine.netdna-ssl.com/wp-content/uploads/2022/05/Alcohol-Labelling-Guidelines-1.pdf
https://1kp8gk3a0fdl3qf9kb2wo9ei-wpengine.netdna-ssl.com/wp-content/uploads/2022/05/Alcohol-Labelling-Guidelines-1.pdf
https://1kp8gk3a0fdl3qf9kb2wo9ei-wpengine.netdna-ssl.com/wp-content/uploads/2022/05/Alcohol-Labelling-Guidelines-1.pdf
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Ongoing decline in children’s exposure to age-restricted TV ads
The ASA’s TV Ad Exposure Report for 2021 reveals 
that in the UK, children’s exposure to gambling 
and alcohol ads on TV has decreased significantly 
over the last decade. Under-16s exposure to TV 
ads for alcohol decreased by three quarters since 
2010. Exposure to gambling ads on TV has also 
decreased by over a quarter. 
For the first time, statistics are broken down by 
nation. Children in England were exposed to the 
least amount of alcohol ads on TV per week; from 
3.1 on average in 2010 to 0.8 in 2021. Under-16s 
saw an average of 2.1 gambling ads on TV per 
week in 2021, down from an average of 2.9 in 
2010. Children in Scotland saw a drop in exposure 
to alcohol ads on TV, from 3.4 on average per week 
in 2010 to 0.9 per week in 2021. Exposure to TV 
gambling ads fell from 3.5 per week in 2010 to 2.8 
in 2021.
Children in Northern Ireland saw the biggest 
decrease in exposure to alcohol ads, from 5.2 ads 
on average per week in 2010 down to 1 per week 
in 2021. Under-16s in Northern Ireland saw the 
fewest gambling ads, from an average of 3.5 per 
week in 2010 down to 1.4 per week in 2021. This 
was the strongest rate of decline in exposure of all 
four nations.
Children in Wales watched the most television 
in 2021, though the amount has still fallen 
significantly; from an average of 19.9 hours per 
week in 2010 to 5.9 in 2021. Under-16s in Wales 
exposure to TV alcohol ads declined; from 3.7 ads 
per week on average in 2010 to 1 per week in 2021. 
They also saw the most ads on TV for gambling 
products, though still declining; from 3.9 ads in 
2010 down to 3.2 ads in 2021.
While the continued decline in children’s exposure 
to TV ads is encouraging, The ASA say that a lot 

of that is down to changing media habits. That’s 
why they have been conducting specific project 
work to gain a fully rounded picture of children’s 
exposure to ads. They have used Avatar technology 
that simulates children’s online profiles to find out 
what ads they’re exposed to on the internet and 
have also commissioned new research ‘The 100 
Children Report’, which will work with a panel of 
100 children aged 11-17, from across the UK, to 
identify and take action against age-restricted ads 
served inappropriately to children’s websites and 
their social media accounts. 
Guy Parker, Chief Executive of the ASA, said: 
“Our latest report confirms the ongoing decline 
in children’s exposure to ads for age-restricted 
products, which is what our rules are designed 
to achieve. But, of course, that’s not the full story. 
Children’s media consumption habits are changing 
significantly, which is why we’re also focussed 
on protecting them online. Later this year, we’ll 
publish our findings on the ads they are seeing 
across the internet and social media as part of 
our zero-tolerance approach to age-restricted ads 
being served to children.” 
asa.org.uk/resource/childrens-exposure-to-age-
restricted-tv-ads-2021.html

Campaign in Czech Republic on the risks of serving beers to children
The ‘Nechmel děti’ campaign in the Czech Republic 
was launched in April and draws attention to the 
risks of serving alcohol and non-alcoholic beers to 
children. 
Campaign leader Petr Freimann commented that 
in the Czech Republic, parents are often among the 
first people from whom a child receives alcohol. A 
survey initiated by the campaign team found that 
every fourth child had a glass of alcohol for the first 

time in the presence of their parents and that 38% 
of parents offered alcohol to their child before the 
age of 15 years.
The campaign draws attention to the issue of 
beermixes - flavoured beers and also low alcohol 
beers.  36% of children drink these drinks, 
according to their parents, Freimann said. He 
noted that experts rate this as risky behaviour for 
future alcohol consumption.
nechmeldeti-cz

https://www.asa.org.uk/resource/childrens-exposure-to-age-restricted-tv-ads-2021.html
https://www.asa.org.uk/resource/childrens-exposure-to-age-restricted-tv-ads-2021.html
http://www-nechmeldeti-cz


15

www.alcoholinmoderation.com                                        www.drinkingandyou.com

AIM DIGEST APRIL  2022 - SOCIAL AND POLICY NEWS

Research into parents’ awareness of Chief Medical Officer Guidance that an 
alcohol free childhood is best

Many UK  parents are unaware of official guidance 
on when their teens should have their first 
alcoholic drink, according to a new report from 
The Community Alcohol Partnership.
In 2009, the Chief Medical Officer (CMO) for 
England published guidance on alcohol aimed for 
children and young people. In order to test public 
understanding of Government advice on alcohol 
consumption for under 18s, the Community 
Alcohol Partnership (CAP) commissioned 4 
questions as part of an Ipsos Omnibus poll that 
took place in February 2022. 2000 adults aged 
18-75 participated in the survey (not all of them 
parents).
Of those who said they are aware of the CMO 
guidelines, 34% were aware of the ‘alcohol-free 
childhood is the healthiest and best option’ 
guideline (this equates to 14% of the total sample); 
31% of those aware of the CMO guidance were 
aware of the ‘Children should not drink alcohol 
before they are 15 years old’ guideline (10% of 
the total sample); and 21% of those aware of the 
guidance were aware of the ‘Children aged 15 to 
17 should only drink with the guidance of a parent 
or carer or in a supervised environment’ guideline 
(9% of the total sample).
Overall, 69% of adults said that, if they needed it,  
they would turn to Government or NHS websites or 
apps for advice/guidance/information regarding 
alcohol consumption amongst the under 18s,  43% 
said they would turn to a healthcare professional 
(e.g., a GP, a pharmacist, etc.) and a similar number 
(42%) would turn to alcohol education charities 
(e.g., Alcohol Change UK, Alcohol Education Trust, 
Drinkaware).
The report makes three recommendations for 
action that will harness the active participation of 
parents in reducing alcohol consumption by their 

children and the adverse effects it has on their 
well-being, education, development and longer-
term health.
• The UK, Welsh and Scottish Governments 

should actively promote the CMO guidance 
and ensure it is both widely available and 
accessible and that a substantial majority of 
parents are aware of its existence and advice. 
The advice should also be easy to find on key 
websites such as Gov.uk as well as NHS.UK and 
Talk to Frank [as it is already on the websites 
of Alcohol Change UK, Alcohol Education Trust 
and the Public Health Agency for Northern 
Ireland]. Raising awareness will require an 
active communication programme over a 
number of years.

• Alcohol harm reduction organisations should 
promote parental advice containing the 
CMO guidance to reach a wider community 
of parents/carers. They also need to provide 
accessible information for parents for whom 
English is not a first language and/or those 
who struggle with literacy. Resources aimed 
at parents should be easy to find as well as 
engaging and easy to understand. Much of 
the available advice is text heavy and should 
be supported by greater use of graphics and 
visuals to explain key pieces of information 
such as the effects of alcohol on a child’s 
developing body.

• There needs to be a step change in alcohol 
education interventions that involve parents 
who are children’s primary source of information 
on alcohol. Interventions to educate parents 
and their children about the risks associated 
with underage drinking should involve schools 
but could also involve other channels such as 
supermarkets which have played a key role in 
promoting Challenge 25. Partnership models 
such as CAP are especially well-placed to 
promote joined up communications targeting 
parents via schools, supermarkets and local 
campaigns such as the case studies in this 
report.

communityalcoholpartnerships.co.uk/images/
documents/CAP-Report-2022-Final-WEB.pdf
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   Initiatives to address drink spiking 
in the UK

Bristol’s venues, Avon 
and Somerset Police, 
Bristol City Council, and 
Bristol City Centre BID are 
working together to fight 
drink spiking across Bristol. 
The objective is to educate 
Bristol on the procedure of 
reporting and collecting 
evidence of drink spiking, 
in order to increase the 
prosecution rates of the 
people who carry out these crimes. They want to 
support venue teams to help them deal with any 
incidents and provide support to victims. 
They have produced a guide which is designed 
to help venue teams understand the physical and 
psychological threat posed by drink tampering, 
spot suspicious activity and act when an incident 
may have occurred. 
bristolcitycentrebid.co.uk/projects/drink-spiking-
campaign/

Ban on sale of cheap alcohol has cost Scots £270m, new research finds

Britons cut back on food and drink 
purchases as cost of living rises

Britons are buying less meat, fish and poultry as 
they look to save cash, amid a worsening cost of 
living crisis, in which surging prices are causing the 
biggest squeeze on UK household incomes since 
at least the 1950s and consumer confidence is at 
near record lows.
Market researcher NielsenIQ has reported that the 
volume sales of meat, fish and poultry fell 13% in 
the four weeks to April 23 year-on-year, a period 
that included the Easter holiday, and fell 7.8% 
year-on-year on a value basis, indicating that UK 
shoppers are moderating their purchasing in this 
category. In addition, shoppers are buying more 
cheaper own-brand food from supermarkets, 
cutting back on subscription streaming services 
such as Netflix and cancelling repair warranties on 
domestic appliances. 
NielsenIQ’s data also showed a 15.9% decline in 
sales on a value basis of beers, wines and spirits 
over the four week period year-on-year.
NielsenIQ said total sales at UK supermarkets fell 
1.8% on a value basis over the four weeks year-on-
year, with a slight decline in the average number 
of items in the basket – 11.2 versus 11.5.

Minimum unit pricing (MUP), introduced in 
Scotland in 2018 to prevent the sale of cheap 
alcohol, has cost consumers almost £200m more 
than projected. 
MUP was introduced by Scottish first minister 
Nicola Sturgeon on 1 May 2018 at 50p per unit to 
prevent the sale of cheap alcohol in a bid to combat 
alcohol-related harm. The policy was initially 
justified on the basis of computer modelling from 
the Sheffield Alcohol Policy Model (SAPM), a team 
at the University of Sheffield, which projected 
various health-related and social improvements. 
Prior to implementation, MUP was projected to 
cost consumers £76 million.
The Institute of Economic Affairs (IEA)  has revealed 
that the actual cost to consumers could be closer 
to £270 million, the equivalent of £59.39 per adult 
or £71.12 per drinker. The report also finds that 

most indicators related to alcohol-related health, 
crime and employment have remained similar or 
worsened since MUP was implemented.
Christopher Snowdon, co-author of the report and 
IEA head of lifestyle economics, said: “Our estimate 
suggests that minimum pricing has cost Scottish 
drinkers more than a quarter of a billion pounds… 
Although alcohol consumption has fallen slightly 
in Scotland, we find no evidence that this has led to 
an improvement in health outcomes. Consumers 
have simply switched from the most affordable 
alcohol to mid-range brands, to the benefit of 
alcohol producers and retailers.”
The report also finds that there is little evidence of 
health and social benefits to offset this cost.
iea .org.uk/wp - content/uploads/2022/04/
DP106_The-cost-of-minimum-alcohol-pricing-in-
Scotland_web.pdf

https://bristolcitycentrebid.co.uk/projects/drink-spiking-campaign/
https://bristolcitycentrebid.co.uk/projects/drink-spiking-campaign/
https://iea.org.uk/wp-content/uploads/2022/04/DP106_The-cost-of-minimum-alcohol-pricing-in-Scotland_web.pdf
https://iea.org.uk/wp-content/uploads/2022/04/DP106_The-cost-of-minimum-alcohol-pricing-in-Scotland_web.pdf
https://iea.org.uk/wp-content/uploads/2022/04/DP106_The-cost-of-minimum-alcohol-pricing-in-Scotland_web.pdf
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How a glass of wine with a neighbour helps us feel ‘accepted’

Diageo opens 0.0% lounge at 
Heathrow T5

Diageo Global Travel has opened an immersive 
alcohol-free experiential space, called Lounge 
0.0%, in Heathrow Airport’s Terminal 5. The 
installation is its latest initiative under its Tanqueray 
0.0% alcohol-free gin brand and is designed to 
challenge passengers and empower them with 
the knowledge to make positive drinking choices 
prior to going on holiday.
Lounge 0.0% is open to all passengers who, 
upon visiting, will be greeted by a dedicated 
flight assistant who will guide them through 
their ‘Positive Drinking’ journey. When departing 
Lounge 0.0%, passengers can capture their 
experience in the custom photo wall and take a 
selfie to share on their socials using the hashtag 
#AHolidayToRemember. The activation will run 
until the end of July 2022.
Dafydd Pugh Williams, marketing and innovation 
director, at Diageo Global Travel said: “Our hope 
for Lounge 0.0% is that we can inspire and educate 
travellers as they embark on their journey... to 
choose balanced choices and make it a holiday to 
remember.”
Fraser Brown, retail and property director at 
Heathrow Airport added: “Heathrow takes a 
proactive approach in promoting responsible 
drinking and maintaining a safe and enjoyable 
environment for all as part of our commitment 
through the One Too Many campaign. We’re 
delighted to partner with Diageo and World 
Duty Free to bring these brand new immersive 
experiences to the airport.

AIM DIGEST APRIL  2022 - SOCIAL AND POLICY NEWS

Government response to the Fan-Led 
Review of Football Governance 

The UK government launched the Fan Led Review 
of Football Governance to support and explore an 
analysis of the issues in the game, and to provide 
views on what might be done about them. The 
formal part of the Review was announced on 19 
April 2021 and the final report was published on 
24 November 2021. A policy paper released in 
April confirms that the government accepts or 
supports all ten of the strategic recommendations 
contained within the Review.
With regard to alcohol sales and consumption, 
the Review recommended that the government 
should assess whether the legislation governing 
the sale of alcohol at football matches is still 
fit for purpose. As that assessment takes place, 
the government will consider the case for pilots 
of the sale of alcohol in sight of the pitch, and 
whether they might be appropriate in the lower 
leagues. The government recognises the potential 
commercial benefits that a change in this regard 
could bring for clubs, particularly lower down 
the football pyramid, but says that this must be 
balanced against wider fan safety considerations. 
There has been  an increase in incidents of fan 
disorder at football matches recently with data for 
the 2021/22 season showing a rise compared with 
the same period of the 2019/20 season (the last 
season with fans in stadiums).
gov.uk/government/publications/government-
response-to-the-fan-led-review-of-football-
governance/government-response-to-the-fan-
led-review-of-football-governance.

As part of its Colourful Community campaign, 
research by Barefoot Wine has revealed that 46% of 
Britons consider getting to know the neighbours to 
be one of the best things about living somewhere 
new. 
The poll also found that it takes an average of five 
months to feel part of a community and that one 
of the top ways to make the first move when new 
to a neighbourhood was inviting neighbours over 
for a glass of wine (30%) or buying your neighbour 
a bottle of wine (20%). 51% of respondents said 
that they usually wait for others to make the first 
move before getting to know them. On average,  

people consider three months after moving as an 
acceptable timeframe for a wine date.
Amost one in five respondents viewed being 
invited for a spontaneous glass of wine as a sign of 
being welcomed into the community and the top 
reasons for enjoying a glass with a neighbour were 
birthday parties (18%), when then sun is shining 
(16%) and weekend get togethers (16%), 
Barefoot Wine say that they want to encourage 
communities to come together and celebrate 
each other. A spokesperson said: “The signs you 
have been ‘accepted’ have been rather amusing 
and relatable too, and great to see so many of us 
bonding over a glass or two of vino.”

https://www.gov.uk/government/publications/government-response-to-the-fan-led-review-of-football-governance/government-response-to-the-fan-led-review-of-football-governance
https://www.gov.uk/government/publications/government-response-to-the-fan-led-review-of-football-governance/government-response-to-the-fan-led-review-of-football-governance
https://www.gov.uk/government/publications/government-response-to-the-fan-led-review-of-football-governance/government-response-to-the-fan-led-review-of-football-governance
https://www.gov.uk/government/publications/government-response-to-the-fan-led-review-of-football-governance/government-response-to-the-fan-led-review-of-football-governance
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National Student, Drug and Alcohol 
Conference 2022

The National Student, Drug and Alcohol 
Conference 2022, organised by SOS is taking place 
on Wednesday 8th June 2022 (online).
The agenda includes items on student drug and 
alcohol use and a session on addressing  drink 
spiking.
Book your tickets here: eventbrite.co.uk/e/
national-student-alcohol-and-drug-conference-
2022-tickets-311042104307

Spiking of university students to be tackled
issue more closely and come up with practical 
actions to stamp out spiking at our universities 
– I’ve been pleased to see innovative schemes 
already underway at the University of Exeter and 
Nottingham Trent University.
I am committed to tackling real issues that affect 
students across campuses – whether it is ending 
the use of non-disclosure agreements, standing 
up against antisemitism or now looking to end 
spiking – I will always fight to ensure students are 
protected at our universities.
Following a roundtable on spiking in March, with 
ministers from across government and hosted 
by Minister Maclean, it was agreed that a cross-
government, multi-agency approach would be 
pursued to tackle the issue.
Universities have already set up their own initiatives 
to tackle the issue – with the University of Exeter 
offering drink safety test strips, and Nottingham 
Trent University funding and delivering bystander 
intervention training to staff in night-time city 
venues. The new working group will look at these 
and other solutions being tested on campuses 
across the country.
The launch of the new working group to tackle 
spiking on campuses follows a campaign to end 
the use of Non-Disclosure Agreements (NDAs) by 
universities to silence victims of sexual harassment, 
abuse and bullying. Over 50 universities have 
signed a pledge committing to end their use, 
which was unveiled by Minister Donelan and 
campaign group Can’t Buy My Silence in January 
this year.

A working group from the Department for 
Education and Home Office has been launched 
to tackle the number of spiking attacks against 
students as part of the wider government mission 
to tackle violent and sexual crimes and strengthen 
victims’ rights.
Universities Minister Michelle Donelan has called 
for and convened the group, which will bring 
together vice-chancellors, police, campaigners 
and victims to produce plans for practical action 
to help keep students safe, reporting back before 
the start of the autumn term. Professor Lisa 
Roberts, University of Exeter Vice Chancellor, has 
been appointed to lead the working group and 
coordinate the higher education sector’s response.
Minister Donelan will ask every university to 
introduce a policy on tackling spiking by the end 
of the year to ensure victims are recognised and 
supported. 
Last month a Home Affairs Select Committee report 
called on the  UK Government to work with local 
authorities to develop an anti-spiking strategy 
and argued that the Government should evaluate 
the relative efficacy of anti-spiking initiatives and 
develop a national strategy that promotes best 
practice and requires all police forces and local 
authorities to publish their chosen approach. 
The report found the true prevalence of spiking 
– which can range from drink spiking to attacks 
with needles – remains unknown, though a recent 
survey by student outlet The Tab suggested 11% 
of students believed they have had their drink 
spiked, and research by the Alcohol Education 
Trust found more than 1 in 10 young adults had 
been victims of spiking.
The UK Government has already taken action to 
reclassify GHB and closely related substances, 
which have been used for drink spiking, and will 
work with law enforcement and local authorities 
to look at further action to tackle these horrific 
crimes, including considering the case for a specific 
criminal offence for spiking.
Universities Minister Michelle Donelan said: 
“Recent incidents show that perpetrators are 
becoming more brazen in the way they are 
committing this appalling crime – which is why 
I am tasking a new working group to look at the 

https://www.eventbrite.co.uk/e/national-student-alcohol-and-drug-conference-2022-tickets-311042104307
https://www.eventbrite.co.uk/e/national-student-alcohol-and-drug-conference-2022-tickets-311042104307
https://www.eventbrite.co.uk/e/national-student-alcohol-and-drug-conference-2022-tickets-311042104307
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Ministers to consider alcohol price 
hike after review

Ministers in Scotland will consider a major increase 
in the minimum unit price of alcohol following a 
review of the landmark policy. 
A review of the 50p price - set in the Alcohol 
(Minimum Pricing) (Scotland) Act 2012 - should 
have begun in May 2020 but was pushed 
back because of the pandemic. Doctors and 
campaigners want the minimum price to rise to 
65p with the higher cost adding around £4 to a 
small bottle of spirits or £1.35 to a bottle of white 
wine. 
Some organisations want the government to 
update the legislation to allow the price per unit to 
rise with inflation in what they have described as 
“an automatic uplift” rather than increased under 
a regular review.  However, Health minister Maree 
Todd told MSPs she wasn’t convinced about such 
a move and favoured regular reviews rather than 
the price automatically rising with inflation. 

 Junior Cycle alcohol education 
programme  in Ireland includes new 

lessons on coping & influences
In Ireland, Drinkaware has added two new module 
themes to the Junior Cycle Alcohol Education 
programme. The Drinkaware Junior Cycle Alcohol 
Education Programme (JC AEP), in line with best 
practice has been developed within the junior 
cycle curriculum and is delivered in schools 
through teachers who have attended training 
with Drinkaware.  It is an eleven-week programme, 
which runs over the three years of the Junior Cycle, 
covering 1st year to 3rd year.
The Drinkaware JC AEP has been independently 
evaluated by Maynooth University through a three-
year longitudinal study. The evaluation concluded 
that the programme delayed the intention and 
interest to drink amongst students from 30% in 
year 1, pre programme, to 54% in year 3. The study 
also found a significant increase in participating 
students’ knowledge of the impact of alcohol 
on overall health and wellbeing, from 22% pre-
programme to 50% in 3rd year. The study, which 
engaged teachers, parents, and students who had 
taken part in the JC AEP, determined amendments 
and additions to the programme including the 
two new lesson themes being announced and 
rolled out this year: ‘Influences’ and ‘Coping’.
The module on ‘Influences’ aims to help students 
to become critically aware of significant influences 
in their lives and how these might affect their 
behaviour and decisions around alcohol. The 
lessons address the impact of social media 
and messages around alcohol, marketing, and 
advertising.
The module on ‘Coping’ centres on the behaviour 
and the skills required to manage stress during 
challenging times. By developing positive coping 
skills, young people are enabled to build resilience 
and self-management which are key life skills that 
contribute to wellbeing.
Over 15,000 students have taken part in the 
programme to date from over 160 schools across 
25 counties in Ireland. The programme is only 
available to teachers who attend training with a 
background in SPHE/experiential learning. To date, 
over 300 teachers have attended training. 
drinkaware.ie/schools-alcohol-education-and-
training/

New measures to tackle alcohol 
advertising in Scotland

Public health minister for Scotland, Maree Todd 
outlined the Scottish Government’s intention to 
address the issue of alcohol advertising as she 
gave evidence on alcohol harms in Scotland  to 
MSPs at the Scottish Parliament’s Health, Social 
Care and Sport Committee.
Todd said she is “determined” to cut down the level 
of adverts and promotions for alcohol being seen 
by children and young people in the country.
“Our chief medical officer has said that a healthier 
population could be one of our nation’s most 
important assets and must be our ambition,” said 
Todd.
“To achieve this, we must focus on addressing 
health inequalities and their detrimental effects.
“The negative effects of poverty, trauma and 
discrimination on an individual’s mental and 
physical health can’t be ignored.
“And it’s for all these reasons that we have 
increased funding in tackling problematic alcohol 
and drug use.
“It’s also why we need to consult on potential 
restrictions on alcohol advertising and review the 
level of minimum unit price.”

https://drinkaware.ie/schools-alcohol-education-and-training/
https://drinkaware.ie/schools-alcohol-education-and-training/
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Report on the impact of Covid-19 on alcohol behaviour and attitudes in 
Ireland

• There was a positive rise in those who said 
they had already made small positive changes 
– 37% in 2021 versus 31% in 2020.

Specific population groups have experienced 
negative changes regarding alcohol include:
• Families with pre-school children were most 

likely to report increased alcohol consumption 
across household type/ life stage in either 
amount of alcohol consumed, or frequency of 
drinking, in the past 12 months (28%).

• Men reporting binge drinking on a typical day 
of drinking, rose from 27% in 2020 to 31% in 
2021.

• 18-24 year olds reporting binge drinking on 
a typical day of drinking increased to 31% 
in 2021, from 16% at the time of the initial 
lockdown phase in 2020.

The research, also reveals important positive 
trends. In 2021, 37% of survey respondents said 
they had made small positive changes to their 
drinking habits in the past 12 months and 30% 
reported that they would like to drink less, both 
representing increases on the 2020 figures of 6%. 
1 in 3 adults say that they will continue to decrease 
their consumption in 2021 as 35% indicated they 
have decreased the amount of drinks they have 
had and 33% have decreased the frequency 
of drinks since COVID-19. Of those who have 
decreased their alcohol consumption, the 18-
24 age cohort were the most likely across all age 
cohorts to report both a decrease in the amount at 
41% and a decrease in frequency at 45%.
dr ink aware. ie/wp - content/uploads/2022/05/
Barometer-2021-Research-Paper-Series.pdf

The Drinkaware Barometer is an annual survey 
that measures the behaviours and attitudes of 
adults towards alcohol in Ireland. “A year on – Irish 
adult’s behaviour and attitudes towards alcohol 
in the context of Covid-19”, published in April, 
provides an insight into the lived experience of the 
pandemic for adults in Ireland in 2020-2021. The 
research was carried out by Behaviour & Attitudes 
with a nationally representative sample of 1,000 
adults. Key findings from the report include:
• 55% adults reported drinking on a weekly basis 

in 2021 versus 52% in 2020 (44% in 2019)
• 49% indicate binge drinking in the past 30 

days versus 46% in 2020 (36% in 2019)
• 61% indicated frequently drinking for coping 

reasons (60% in 2020, 50% in 2019)
• Low mental wellbeing peaked among 25–34-

yrs at 43% as well as those that increased their 
consumption in the past twelve months

• 18-24-year-olds reported significant levels 
of stress/tension, whereby 66% said it had 
increased during the initial lockdown phase 
in 2020, but a year on in 2021, 39% reported 
no change to their levels of stress/tension, and 
37% reported an increase in stress/tension in 
2021.

• There was a positive rise in those reporting 
they would like to drink alcohol less often – 
30% in 2021 versus 24% in 2020

Constellation brands joins Responsibility.org
Responsibility.org announced Constellation 
Brands has joined its growing list of member 
companies. A leading beverage alcohol company, 
Constellation Brands will support Responsibility.
org’s missions to end impaired driving, eliminate 
underage drinking, and promote responsible 
consumption.
Through the company’s history, Constellation 
Brands has been committed to supporting 

responsible consumption, and this partnership is 
an extension of that work, bolstering Responsibility.
org’s ability to help Americans develop a more 
responsible relationship with beverage alcohol, 
continue the decades-long decrease in underage 
drinking, and save lives through effective impaired 
driving prevention efforts.
responsibility.org.

https://drinkaware.ie/wp-content/uploads/2022/05/Barometer-2021-Research-Paper-Series.pdf
https://drinkaware.ie/wp-content/uploads/2022/05/Barometer-2021-Research-Paper-Series.pdf
http://responsibility.org
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Finns’ alcohol consumption drops from 2020 level

Best practices to promote responsible drinking

Alcohol consumption levels have been declining 
in Finland since 2005. Consumption fell by 3% 
last year compared to 2020, according to a report 
published on 19 May by the Finnish Institute for 
Health and Welfare (THL). The agency explained 
that the decrease in consumption was mainly 
due to a dramatic drop in the amount of alcohol 
being imported into the country by passengers 
returning from trips abroad, which was in turn 
caused by Covid restrictions on travel.
“Imports by passengers have halved for two 
consecutive years, as they halved in 2020 and then 
again in 2021. This is the clearest factor pushing 
down overall consumption,” commented Marke 
Jääskeläinen. 
THL further noted that while the amount of 
alcohol being purchased online increased last 
year, the levels were not enough to compensate 
for the decline in imports by passengers. With 
Covid-related restrictions on travel now largely 

lifted, Jääskeläinen expects passenger imports 
to increase again during 2022. However, this 
would also depend on domestic sales of alcoholic 
beverages from Alko outlets, grocery stores and 
restaurants remaining at last year’s levels.
Total alcohol consumption in Finland peaked in 
2005, when 12.1 litres of alcohol were consumed 
per head of population above the age of 15, but 
has been in steady decline since then. The level fell 
to just over 10 litres per capita in 2018, just under 
10 litres in 2019 and as far as 9.0 litres in 2021.
The loosening of alcohol laws in 2018 — which 
allowed allow stronger drinks up to an alcohol 
content level of 5.5% to be sold in groceries, 
convenience shops and petrol stations — was 
widely predicted to lead to an increase in 
consumption, but that has not happened.
“There was no explosion in the sale of stronger 
beers and no knock-on effect on total 
consumption,” Jääskeläinen said.

spiritsEUROPE are engaged in funding, supporting 
and evaluating a broad range of Responsible 
Drinking Initiatives (RDIs) across Europe to promote 
moderate consumption and help reduce alcohol-
related harm. They are delivered in a variety of 
formats and tools, including online via websites or 
apps and through dedicated campaigns.
spiritsEUROPE has published its annual review 
of prevention activities at national level. The 
report contains an overview of work delivered 
by the sector in 2021 at local level to promote 
responsible drinking and help reduce alcohol-
related harm. Last year, 72 initiatives focusing on 
six harm-reduction areas were implemented in 21 
different countries. More than half of the initiatives 
were to encourage responsible drinking. 25% 
were to discourage underage drinking, 16% were 
educating about alcohol in the workplace and 
13% were fighting drink-driving. Other initiatives 
focussed on heavy episodic drinking, especially 
in young adults and on promoting abstinence to 
pregnant and nursing women.
spiritsEurope say that ‘With our Responsible 
Drinking Initiatives, we want to help shape a 
social environment that supports balanced 
lifestyles, taking action in areas such as improved 
consumer information, highest sectorial 

standards for marketing 
communications, or in 
raising awareness about 
the do’s and don’ts of 
moderate consumption. It 
is extremely encouraging 
to see that, in recent 
years, positive changes 
in favour of responsible 
drinking are happening 
across Europe, with 
heavy episodic drinking, 
drink-driving, or underage drinking broadly on 
the decline. This suggests that targeted harm 
reduction efforts can and do work. This is both an 
inspiration and motivation for us to continue and 
refine our efforts with local partners in the future.
As part of the EU Code of Conduct on Responsible 
Food Business and Marketing Practices, which was 
launched by the European Commission in June 
2021, spiritsEUROPE has pledged to coordinate 
and implement responsible drinking initiatives in 
all EU Member States in all official EU languages 
by 2030.’
spirits.eu/upload/files/publications/CP.AS-019-
2022-responsible%20drinking%20initiatives%20
report%202022%20-Final.pdf
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Moderate drinking: What do YOU know? new online quiz 

TIRF and Diageo North America form a road safety coalition to tackle 
impaired driving in Canada

traffic volumes returning to near-normal levels, 
this risk-taking has remained.”
As part of its contribution, Diageo North America 
is providing educational resources such as Wrong 
Side of the Road, an online platform developed 
in partnership with the United Nations Institute 
for Training and Research (UNITAR) to increase 
awareness and stigmatize impaired driving.
The number of Canadians killed in road crashes 
involving a drinking driver has generally declined 
during the past two decades, but in 2018 there 
were still 466 people killed by a drinking driver. 
This represents almost one in four road deaths.
Similarly, the percentage of drivers who self-
reported driving within two hours of drinking has 
decreased since 2009. However, since 2019, the 
percentage of drivers admitting to drinking any 
amount of alcohol before driving has increased 
and the percentage of drivers who self-reported 
driving when they thought they were over the 
legal limit in the past 12 months has also increased 
since 2018. 9.7% of drivers reported doing this in 
2021.
IDCC will develop resources 
and tools to address 
specific topics in the action 
plan to complement other 
existing resources such as 
Diageo’s Wrong Side of the 
Road programme.

To address recent and concerning increases in 
self-reported impaired driving and promote safer 
choices, the Traffic Injury Research Foundation 
(TIRF) and Diageo North America have partnered 
to establish the Impaired Driving Coalition of 
Canada (IDCC).
In Canada, the pandemic has contributed to 
increases in drinking and driving and other risk-
taking behaviours on the roads. The coalition will 
combine knowledge and expertise of member 
organizations, along with innovative educational 
resources to guide the development of a national 
action plan aimed at preventing impaired driving. 
It will be a priority for the IDCC to increase public 
awareness and help drivers recognise the risks 
associated with driving after drinking. A broader 
cross-section of organisations will be engaged 
as part of this initiative including Desjardins, 
Safer Roads Alliance, Saskatchewan Government 
Insurance, Toronto Police Service, Canadian 
Automobile Association, and the Victoria Police 
Department.
Robyn Robertson, TIRF President & CEO 
commented “There is a widespread misperception 
that lower traffic volumes resulting from the large-
scale shift towards working from home have made 
roads safer… However, the lower traffic volumes 
were short-lived and unfortunately encouraged 
extreme risk-taking, leading to fewer crashes but 
greater crash severity and a larger number of 
fatalities. What is most concerning is that despite 

spiritsEUROPE have 
launched a new 
educational online 
quiz for adults 
in 12 European 
countries and 13 
languages to raise 
awareness about 

responsible drinking. The quiz is part of the spirit 
sector’s commitment made under the European 
Commission’s Code of Conduct on Responsible 
Food Business and Marketing to roll out 
responsible drinking initiatives in all EU Member 
States by 2030.

“The quiz is the latest addition in our broad range of 
Responsible Drinking Initiatives designed to raise 
awareness about the dos and don’ts of moderate 
consumption and help shape a social environment 
supportive of balanced lifestyles”, said Ulrich 
Adam, Director General of spiritsEUROPE.
The quiz provides information, guidance and 
answers to key questions such as: How to 
differentiate between moderate and excessive 
consumption? When to enjoy a drink and when to 
refrain? What differences exist between alcoholic 
beverages?
spirits.eu/upload/files/pressrelease/PR-004-2022%20
-%20RDQ%20PR%20-%2010%20May%202022.pdf

https://spirits.eu/upload/files/pressrelease/PR-004-2022%20-%20RDQ%20PR%20-%2010%20May%202022.pdf
https://spirits.eu/upload/files/pressrelease/PR-004-2022%20-%20RDQ%20PR%20-%2010%20May%202022.pdf
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SpiritsEurope say that ‘No & 
Low’ ‘spirits’ are a new and 
emerging category that 
enjoys growing popularity 
among consumers. New 
product launches are 
happening every week, and 
they are a strong testimonial 
of the innovative strength of 
the spirits sector to respond 
to changing consumer 
demands and to drive premiumisation.
As the ‘No & Low’ product category is new, no 
commonly agreed framework exists to describe 
and label these products. In the absence of binding 
rules and regulations, spiritsEUROPE’s guidance 
note offers helpful advice for producers of non- 
and low-alcoholic ‘spirits’.
Discussions on the guidance are expected to 
continue and evolve in the months to come in 

light of technological progress and innovation. 
The overall objective is to achieve a common 
understanding for clear and transparent rules on 
consumer information and ensure the existing 
rules enable innovation and premiumisation 
whilst preserving tradition and protecting the 
existing spirits drink categories and Geographical 
Indications (GIs).
In parallel to the sectors’ efforts to develop 
guidelines, including the do’s and don’ts as well as 
standards on the use of terms and descriptors the 
European Commission is conducting studies on 
the no and low market across product categories. 
The results of the DG AGRI study, which is ongoing, 
are expected by the end of the year. Based on the 
study’s results, the EU COM’s DG AGRI may decide 
that legislation on the new product category is 
required – or not.
spirits.eu/upload/files/publications/guidance%20
document%20on%20low%20and%20no%20-%20
high%20resolution.pdf
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spiritsEUROPE adopts sector guidance for non- and low-alcoholic “spirits”

Europe’s spirits producers successfully deliver on energy on-pack target 
on our labelling commitments and providing 
European consumers with the information they 
are looking for.” 
“Since 2019, more and more trade associations 
have signed up to the MoU and we are proud to 
announce that 59 mid-sized and small distillers 
from across Europe have signed the MoU and will 
start rolling out labels in line with this commitment. 
This shows that the approach is working,” Adam 
added.
In parallel, rapid progress has also been achieved 
in providing digital consumer information. In 
December 2021, www.U-Label.com was launched, 
a consumer-friendly E-label Platform enabling 
consumers across Europe to 
access information via QR code 
technology about the wine and 
spirits products they purchase, in 
their own language. U-Label is an 
innovation made possible through 
a unique collaboration between the 
European wine association CEEV 
and spiritsEUROPE. In 5 months, 
more than 30 spirits producers 
have registered to U-label, having 
generated more than 400 e-labels.

Europe’s producers of spirit drinks have successfully 
delivered on the 2nd milestone commitment to 
provide a growing share of spirits sold in the EU 
with energy information on the label. According 
to a Progress Report released by trade association 
spiritsEUROPE, the sector succeeded in ensuring 
that, by 31 December 2021, around 1 in 2 bottles 
already featured such information, a share that is 
set to rise to 66% by the end of this year. In parallel, 
the sector also reported about rapid progress in 
developing bespoke digital consumer information 
tools.
The targets are part of a multiannual voluntary 
agreement – the so-called Memorandum of 
Understanding (MoU) on Consumer Information – 
that was facilitated by the European Commission 
in 2019. The MoU provides clear guidance on 
how nutrition information and ingredient listings 
should be made available to consumers on spirit 
drinks, given they are not mandatory under 
current EU rules.
Commenting on the progress, Ulrich Adam, 
Director General of spiritsEUROPE said: “Despite 
the difficult market environment and tremendous 
challenges over the last 2 years, we are proud 
to report that the sector is on track in delivering 

https://spirits.eu/upload/files/publications/guidance%20document%20on%20low%20and%20no%20-%20high%20resolution.pdf
https://spirits.eu/upload/files/publications/guidance%20document%20on%20low%20and%20no%20-%20high%20resolution.pdf
https://spirits.eu/upload/files/publications/guidance%20document%20on%20low%20and%20no%20-%20high%20resolution.pdf
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New York facial recognition for age 
restricted sales

Senate Bill S1817 relates to the use of biometric 
identity verification devices for the purchase of 
alcoholic beverages and tobacco products. The 
New York State Senate’s legislation would allow 
businesses to replace physical ID requirements 
with facial recognition or fingerprint scans.  
The New York State Senate is moving forward with 
proposed legislation that would allow bars and 
restaurants to use facial recognition or fingerprint 
scanners to verify someone’s age before they buy 
alcohol, tobacco or electronic cigarettes.
“This is the new frontier of age verification,” said 
state Sen. James Skoufis, who is sponsoring the 
biometrics bill. “It does advance the interests of 
convenience.”
Skoufis envisions that bars and restaurants could 
scan fingerprints, faces or retinas of customers 
who want to be spared the trouble of showing an 
ID when they return to an establishment in the 
future. The proposed legislation requires all data 
to be encrypted and prohibits businesses from 
selling biometric data to third parties.
Skoufis, who chairs the Investigation and 
Government Operations Committee, said he 
expects his committee will advance the proposal 
to the full Senate. There is currently no sponsor 
in the Assembly although Skoufis said several 
members have expressed interest. 
Washington state approved a similar proposal 
in 2018, which allows spectators at professional 
sporting events to pass security and buy 
concessions with their fingerprints.

$6.1 million boost to Preventing FASD 
Project to change lives for the better
The McGowan Labor Government is expanding 
Western Australia’s successful Preventing FASD 
Project with a $6.1 million funding boost to be 
included in the upcoming State Budget. 
Developed as part of the McGowan Government’s 
Commitment to Aboriginal Youth Wellbeing in 
2020, the Project aims to reduce the incidence of 
FASD by raising awareness that drinking alcohol 
during pregnancy can cause permanent damage 
to the brain of the developing baby. It has been 
estimated that as many as two per cent of all 
Australian babies may be born with some form of 
FASD. 
The project includes the ‘One Drink’ campaign 
which has been very successful, with 95% of 
women understanding its key message and 91%   
saying they would not drink any alcohol. 
In the first six months, more than 1.8 million Western 
Australians were exposed to the campaign, which 
challenges the mistaken belief that the placenta 
protects an unborn baby from alcohol. 
The pilot also featured training for 100 health 
workers across the State, to engage in more 
meaningful conversations with families of child-
bearing age about the importance of alcohol-free 
pregnancies.
The $6.1 million investment will fund the 
continuation of the State-wide public education 
campaign, as well as expanded and ongoing 
training for health workers across WA including 
those in regional and remote communities.

British Army provides funding to support soldiers with  problematic alcohol 
use

Project Reset – a scheme delivered by Humankind 
to help soldiers in North Yorkshire recover from 
problematic alcohol use and gambling – has 
received further funding from the British Army to 
continue its important work for another year. 
The project, formerly named Mil-SMART, was 
developed by Humankind and Smart Recovery 
in 2017 to offer support groups for soldiers in 
Catterick Garrison.
79% of serving personnel who accessed support 
for their alcohol use were successfully discharged 

as alcohol-free or controlled drinkers, compared to 
a national average of 38%.
In addition to supporting nearly 100 soldiers to 
date, Project Reset also offers education outreach 
and harm reduction training across multiple 
locations. Soldiers who require further one-to-
one support or medication after accessing Project 
Reset’s support groups are offered a referral to 
North Yorkshire Horizons, Humankind’s specialist 
drug and alcohol recovery service based in the 
region.
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Food Standards Australia New Zealand considers nutrition labels for alcohol

Alcohol consumption in India
The National Family Health Survey-5 (NFHS-5), 
2019-21 found that the proportion of Indian men 
and women drinking alcohol has fallen consistently 
over the past 15 years. Men’s consumption fell 
from 32% in 2005-06 to 29% in 2015-16 and then 
sharply down to 22% in in 2019-21. Women’s 
consumption has consistently stayed low, slipping 
from just over 2% 15 years ago to 1% in the last 
two surveys. Alcohol consumption among both 
men and women is higher in rural India than in 
urban India. (among women 1.6% (rural) and 
0.6% (urban), and among men 19.9% and 16.5% 
respectively.
Of all states, Arunachal Pradesh has the highest 
proportion of both men (53%) and women 
(24%) who drink alcohol. The level of alcohol 
consumption among men is 30-40% in parts of 
Chhattisgarh, Uttarakhand, Manipur, Meghalaya, 
Tripura, and a few districts of Odisha. It is below 
30% in the remaining parts of India, and the lowest 
in Lakshadweep (0.4%). 
Alcohol consumption is more common among 
those from the Scheduled Tribes than from any 
other caste/tribe groups; this is true of both 
women (6% consumption among STs) and men 
(33%). Among religious groups, the proportion 
of men who drink alcohol is higher among those 
belonging to “other religions” (47%) than among 
those belonging to the Hindu (20%), Muslim 
(5%), Christian (28%), Sikh (23.5%), Buddhist/Neo-
Buddhist (24.5%) and Jain (5.9%) religions.
rchiips.org/nfhs/factsheet_NFHS-5.shtml

Single people in Korea spend more 
on alcohol than couples

A study has found that singletons living in Korea 
tend to prioritise spending more on alcohol 
compared to couples. The data, gathered from 
Statistics Korea, was analysed by a research team 
from the Korea Rural Economic Institute to  identify 
the average amount of household spending on 
food and drink to reveal the pattern.
The study showed that in terms of the share of 
household spending on processed foods, beer and 
the rice-based liquor soju ranked fourth and 12th 
for single-person households, but higher than 
seventh and 16th for two-plus person households.
Wine also ranked higher at 24th for single-person 
households, while it didn’t rank in the top 30 
for two-plus person households, showing that 
drinking alcohol was more commonplace among 
consumers who were not in a relationship.
The research team noted that the share of alcoholic 
drinks was relatively high among single-person 
households’ as well as spending on processed 
foods. Additionally, beer was ranked higher for 
singletons at seventh for the fifth income quartile 
households compared to 12th for the first income 
quartile households.
In contrast, soju ranked higher at 15th for the first 
income quartile households compared to 18th for 
the fifth income quartile households. This indicates 
that spending on beer tends to increase along 
with higher income, in contrast to the decline in 
the share of soju.

Food Standards Australia New Zealand (FSANZ) 
have announced that it has prepared a proposal 
to consider including energy labels on alcoholic 
drinks. Unlike most other packaged food and 
drinks, packaged alcoholic beverages have been 
exempt from providing nutrition information on 
the label in Australia and New Zealand.
According to the National Health and Medical 
Research Council,  alcohol is high in energy, 
providing 29.3 kilojoules per gram and Australian 
Dietary Guidelines recommend limiting alcohol 
intake to assist in managing body weight given it 
is energy dense but nutrient poor.

FSANZ argues consumer understanding of the 
energy content in beer, wine and spirits was poor. 
An analysis of 22 studies showed only a minority 
of people could correctly guess a drink’s energy 
content (the number of kilojoules or calories) and 
most were unable to correctly rank the energy 
content of different alcoholic drinks, mistakenly 
thinking that wine and spirits were lower in energy 
compared with other drinks.
FSANZ will consult industry on the proposal this 
month before releasing it for public comment later 
this year.

http://rchiips.org/nfhs/factsheet_NFHS-5.shtml
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Monitoring alcohol in the bloodstream via a phone might soon be a reality

Alcohol Beverages Advertising Code reports annual report in Australia
Last year’s COVID restrictions and lockdowns 
have led to a new record in Alcohol Beverages 
Advertising Code (ABAC) determinations in 2021, 
exceeding the previous record figures seen for 
2020.
In  2021, 288 complaints were made over the 
course of the year, with the ABAC panel making 
153 determinations, of which 80 were upheld. 
This compares to 208 total complaints, 208 
determinations, and 53 upheld cases in the 
regulatory body’s 2020 report.
As with 2020, the year continued the trend of 
at-home consumption, new delivery methods 
and takeaway products in response to closure of 
licensed premises.
Amongst upheld cases some prominent issues 
included alcohol marketing that promoted the 
consumption of alcohol while swimming, as well 
as packaging or promotions that appealed to 
minors – a complaint that frequently hit Australia’s 
local craft brewers, with the rise of sour and dessert 
inspired brews.
2021 also saw Coca-Cola South Pacific sign on to 
the ABAC code ahead of the launch of its Topo 
Chico Hard Seltzer, a sparkling water with alcohol.
Despite the increase in complaints to the ABAC 
scheme in 2021, JWS Research found the Australian 
public continued to support the standards upheld 
by ABAC regarding alcohol marketing, with a 
majority (60%) saying they had no concerns with 
alcohol advertising, labelling or packaging over 
the past 12 months

“The research found that the Code’s content 
standards align with community expectations for 
alcohol marketing and in some cases, appear to be 
more conservative,” said ABAC independent chair 
Henry Jenkins.
Jenkins attributed the surge in demand for ABAC’s 
services in 2021 to these changes and the resulting 
adaptations made to alcohol marketing.
“The associated marketing of all of these new 
measures was subject to the established regulatory 
framework. As a result, the year 2021 was an 
extremely busy year for ABAC, with record levels 
of activity for our Adjudication Panel and the Pre-
vetting service,” said Jenkins.
Jenkins noted that the most pleasing aspect of the 
record activity in 2021 was the 3,336 requests the 
scheme received for pre-vetting, which was up by 
more than one third on the previous year.
The pre-vetting services are described by ABAC as 
confidential advice provided to alcohol marketers 
on whether proposed alcohol marketing 
communications (including packaging) comply 
with the ABAC Code. Of the pre-vetting requests, 
rejections numbered 501, about 15 per cent of 
requests.
Part of ABAC’s service also includes reviewing 
and adjudicating on complaints received from 
the public about alcohol advertising and other 
marketing.
abac.org.au/wp-content/uploads/2021/04/ABAC-
Annual-Report-2020.pdf

An easy-to-use device that measures alcohol 
in your system via a smartphone app has been 
developed by a research team of biomedical 
engineers.
The wearable sensor takes a measurement for 
blood sugar, lactate levels and the amount of 
alcohol in a person’s body with the aim of making 
health decisions easier for the public in general 
and people with diabetes specifically.
A California-based research team has published a 
paper in Nature Biomedical Engineering debuting 
a prototype of a sensor to be worn on the skin that 

with the help of a smartphone app will take these 
readings. While the project is in its early stages, 
according to the researchers they’re hopeful that 
the device will be brought to market soon.
Farshad Tehrani, Ph.D., the founder and chief 
executive officer of AquilX, a start-up firm focused 
on the device, told medics at Healthline: “You and 
I and everybody can use this piece of hardware 
and have great insights on the movement inside 
the body; hormones, and more. We call it the ‘lab 
under the skin.’”
independent.co.uk/tech/wearable -sensor-
alcohol-drinking-management-b2079785.html

http://www.abac.org.au/wp-content/uploads/2021/04/ABAC-Annual-Report-2020.pdf
http://www.abac.org.au/wp-content/uploads/2021/04/ABAC-Annual-Report-2020.pdf
https://www.independent.co.uk/tech/wearable-sensor-alcohol-drinking-management-b2079785.html
https://www.independent.co.uk/tech/wearable-sensor-alcohol-drinking-management-b2079785.html
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AIM Mission Statement
• To work internationally to disseminate accurate social, scientific and medical research concerning responsible and 

moderate drinking

• To strive to ensure that alcohol is consumed responsibly and in moderation

• To encourage informed and balanced debate on alcohol, health and social issues

• To communicate and publicise relevant medical and scientific research in a clear and concise format, contributed to 
by AIM’s Council of 20 Professors and Specialists

• To publish information via www.alcoholinmoderation.com on moderate drinking and health, social and policy issues 
– comprehensively indexed and fully searchable without charge

• To educate consumers on responsible drinking and related health issues via www.drinkingandyou.com and 
publications, based on national government guidelines enabling consumers to make informed choices regarding 
drinking

• To inform and educate those working in the beverage alcohol industry regarding the responsible production, 
marketing, sale and promotion of alcohol

• To distribute AIM Digest Online without charge to policy makers, legislators and researchers involved in alcohol 
issues

• To direct enquiries towards full, peer reviewed or referenced sources of information and statistics where possible

• To work with organisations, charities, companies and associations to create programmes, materials and policies built 
around the responsible consumption of alcohol.

AIM Social, Scientific And Medical Council

AIM – Alcohol in Moderation was founded in 1991 as an independent  not for profit  organisation 
whose role is to communicate “The Responsible Drinking Message” and to  summarise and log relevant 

research, legislation, policy and campaigns  regarding alcohol, health, social and policy issues. 
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